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This	portfolio	showcases	my	skills	and	experiences	in	communication	and	marketing.	It	
encompasses	a	diverse	range	of	projects	that	highlight	my	ability	to	strategize,	create	
compelling	content,	and	engage	target	audiences	effectively.	

The	central	focus	of	this	portfolio	is	the	extensive	research	and	analysis	I	conducted	on	e.l.f.	
Cosmetics.	Over	the	course	of	four	months,	I	thoroughly	studied	the	brand's	history,	market	
position,	target	demographic,	and	competitive	landscape.	These	insights	formed	the	
foundation	for	a	series	of	strategic	communication	campaigns,	initiatives,	and	materials.	

It	is	important	to	note	that	the	work	contained	in	this	portfolio	was	completed	as	part	of	a	
class	project	and	is	not	afXiliated	with	or	produced	in	partnership	with	e.l.f.	Cosmetics	or	
any	other	mentioned	entities.	The	projects	aimed	to	apply	classroom	principles	and	
theories	to	real-world	scenarios,	providing	me	the	opportunity	to	gain	practical	experience	
in	a	simulated	professional	setting.	

The	portfolio	encompasses	a	wide	array	of	content,	showcasing	my	expertise	across	
different	formats.	From	resumes	and	memos	to	social	media	campaigns	and	employee	
newsletters,	each	piece	demonstrates	my	ability	to	effectively	communicate	key	messages	
to	diverse	audiences.	Additionally,	you	will	Xind	examples	of	my	skills	in	media	relations	
through	news	releases,	media	pitches,	and	interview	brieXing	sheets.	

Moreover,	this	portfolio	includes	examples	of	my	ability	to	create	engaging	content	for	
various	platforms.	From	speech	scripts	and	blog	posts	to	email	blasts	and	PSA	scripts,	I	
strive	to	captivate	audience	attention,	convey	brand	messaging,	and	elicit	desired	
responses.	

In	conclusion,	this	introduction	provides	an	overview	of	what	you	can	expect	to	Xind	in	this	
portfolio.	I	encourage	you	to	explore	the	different	sections	and	delve	into	the	details	of	each	
project	to	witness	the	breadth	of	my	skills,	creativity,	and	dedication	to	effective	
communication	and	marketing	strategies.	
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TO: e.l.f. Cosmetics Employees 

FROM: Shelby Newell, Director of Brand Marketing 

DATE: September 18, 2023 
SUBJECT: Welcome Gracie Hardy to e.l.f. Cosmetics 

It	gives	us	great	pleasure	to	announce	that	Gracie	Hardy	has	been	appointed	as	the	brand	
marketing	manager,	effective	from	September	19,	2023.	In	her	new	position,	Grace	will	
take	charge	of	creating,	implementing	and	executing	tactical	marketing	plans	aimed	at	
acquiring	and	retaining	potential	customers	for	e.l.f.	Cosmetics.	

Grace's	unique	blend	of	skills	and	experience	makes	her	a	valuable	addition	to	e.l.f.	
Cosmetics.	Her	background	in	journalism	has	equipped	her	with	exceptional	storytelling	
and	communication	skills,	while	her	experience	in	PR	management	and	knowledge	in	
criminal	justice	and	criminology	demonstrate	her	understanding	and	advocacy	for	
individual	expression	and	human	rights.	Her	passion	for	capturing	unheard	stories	
resonates	perfectly	with	e.l.f.	Cosmetics’	mission	to	promote	inclusivity	and	accessibility.	
Gracie's	creativity,	evident	from	her	interest	in	fashion	and	art,	adds	another	layer	of	
resourcefulness	that	she	will	bring	to	the	company.	Moreover,	her	experience	as	a	youth	
development	specialist	and	involvement	in	volunteer	work	embodies	her	dedication	to	
supporting	individuals	and	empowering	communities	-	matching	e.l.f.	Cosmetics’	values	of	
doing	what	is	right	for	people	and	the	planet.	

Our	mission	at	e.l.f.	Cosmetics	is	to	challenge	conventions,	influence	culture,	and	foster	
connections	through	positivity,	inclusivity,	and	accessibility.	We	firmly	believe	in	
supporting	individual	expression,	empowerment,	and	human	rights	while	also	making	
ethical	choices	for	the	welfare	of	the	planet,	animals,	and	people.	With	Grace	on	board,	we	
plan	to	achieve	these	objectives	by	creating	compelling	communication	materials,	
leveraging	digital	and	traditional	media,	and	showcasing	our	exclusive	range	of	clean	and	
ethical	beauty	brands.	

Best,	

Shelby	Newell	

snewell@elfcosmetics.com  

mailto:snewell@elfcosmetics.com
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Company Needs/Problems 
e.l.f.	Cosmetics	is	launching	an	exciting	new	Halloween	makeup	line,	set	to	release	on	
October	1,	2023.	This	highly	anticipated	launch	surpasses	all	previous	horror-themed	
releases	with	a	bold	and	pigment-Xilled	range	of	products.	While	e.l.f.	is	known	for	offering	
affordable	prices,	the	launch	marks	an	important	step	forward	in	addressing	feedback	
about	a	limited	product	line	and	a	lack	of	innovation	(Sacks,	2019).	The	launch	of	this	new	
product	line	showcases	e.l.f 's	commitment	to	expanding	its	offerings	while	maintaining	its	
commitment	to	quality	and	affordability.	
	
Campaign Goal and Objectives 
Campaign	Goal:	The	campaign	goal	is	to	demonstrate	the	expansion	of	e.l.f.'s	product	line,	
while	addressing	feedback	regarding	limited	options	and	lack	of	innovation,	ultimately	
increasing	product	sales	and	revenue	(Sacks,	2019).	

• Objective	1:	Launch	an	exciting	new	Halloween	makeup	line	featuring	daring	and	
pigment-packed	products,	resulting	in	a	20%	increase	in	pre-orders	compared	to	the	
previous	year,	by	October	1,	2021.	

• Objective	2:	Increase	customer	satisfaction	and	loyalty	by	addressing	80%	of	
customer	feedback	regarding	limited	product	lines	and	lack	of	innovation,	through	
product	improvements	and	new	releases,	by	December	31,	2021.	

• Objective	3:	Achieve	a	measurable	increase	of	15%	in	product	sales	and	revenue	
within	the	Xirst	quarter	after	expanding	product	offerings	and	reaching	new	target	
audiences,	by	March	31,	2022.	
	

Campaign Strategy and Tactics 
To	achieve	our	campaign	goals	and	objectives,	e.l.f.	Cosmetics	will	implement	a	series	of	
innovative	strategies	and	tactics	in	the	near	future.	Firstly,	we	will	generate	excitement	and	
anticipation	for	the	launch	of	our	Halloween	makeup	line	by	strategically	timing	its	release	
during	the	Halloween	season.	We	will	feature	bold	and	highly	pigmented	products,	aiming	
to	captivate	and	engage	our	target	audience	with	unique	and	daring	options.	Addressing	
the	valuable	feedback	provided	by	our	customers,	we	will	expand	our	product	offerings	to	
overcome	limited	product	lines	and	lack	of	innovation.	With	a	focus	on	continuous	
improvement,	we	will	introduce	new	and	improved	products	that	cater	to	a	wider	range	of	
customers,	ensuring	we	provide	something	for	everyone.	Furthermore,	we	plan	to	broaden	
our	reach	by	identifying	and	targeting	new	audiences,	particularly	the	inXluential	and	
trendsetting	Gen	Z	and	millennial	demographics.	By	implementing	cutting-edge	marketing	
strategies	that	leverage	social	media	and	inXluencer	marketing,	we	will	signiXicantly	
increase	our	brand	visibility	and	awareness	among	these	key	audiences.	By	continually	
monitoring	and	optimizing	our	campaign	performance,	we	are	conXident	that	this	strategic	



 

 

 

21	

approach	will	not	only	generate	buzz	and	excitement,	but	also	lead	to	boosted	product	sales	
and	revenue	growth.	
Key	message:	e.l.f.	Cosmetics	expands	its	product	offerings	to	bring	you	even	more	
delightful	options.	Discover	the	perfect	makeup	essentials	to	elevate	your	spooky	season	
look	and	embrace	your	unique	beauty.	

• Supporting	fact:	e.l.f.	Cosmetics	is	introducing	a	new	Halloween	line	that	includes	
four	exciting	products:	velvety	blood-red	lipsticks,	black	spiderweb	packaged	lip	
liners,	and	highly	pigmented	vampire	packaged	eyeshadows.	

• Supporting	fact:	The	price	range	for	these	Halloween	products	will	vary	from	$6	to	
$15	dollars,	making	it	affordable	for	customers.	

• Supporting	fact:	This	new	line	aims	to	appeal	to	a	younger,	more	modern	
demographic,	speciXically	targeting	Gen	Z	and	Millennials,	as	e.l.f.	Cosmetics	
recognizes	the	importance	of	catering	to	their	preferences	and	needs.	

	
Campaign Target Audience 
Primary	Audience	

• Description:	Young	adults	(Gen	Z	and	Millennials)	and	women	who	are	interested	
in	makeup	and	beauty	products	(Brennan,	2019).		

• Justi_ication:	They	are	the	demographic	that	is	most	likely	to	be	inXluenced	by	social	
media	and	inXluencer	marketing	-	two	strategies	employed	by	the	brand	to	increase	
visibility	and	brand	awareness.	Additionally,	this	demographic	is	a	signiXicant	and	
growing	consumer	group	with	increasing	purchasing	power	and	a	demand	for	
innovative	and	inclusive	beauty	products,	which	is	consistent	with	the	brand's	
expansion	and	product	offerings.	

Secondary	Audience	
• Description:	Budget-conscious	shoppers	who	seek	quality	makeup	at	reasonable	

prices	(Bravo,	2021).	
• Justi_ication:	By	offering	quality	makeup	at	reasonable	prices,	e.l.f.	can	attract	and	

retain	customers	who	prioritize	value	over	luxury.	This	audience	is	also	more	likely	
to	be	loyal	to	the	brand	and	make	repeat	purchases,	leading	to	increased	revenue	
and	proXitability	for	e.l.f.	

Tertiary	Audience	
• Description:	Existing	customers	who	are	loyal	to	the	e.l.f.	brand	and	are	interested	

in	new	products	(ActionIQ,	2019).	
• Justi_ication:		e.l.f.	Cosmetics	is	expanding	their	product	offerings	and	refreshing	

their	packaging	to	cater	to	a	wider	range	of	customers,	which	indicates	they	are	
primarily	focused	on	retaining	their	existing	customers	who	are	loyal	to	the	brand	
and	interested	in	trying	new	products.	

	
Timetable 
	
	 	

e.l.f.	Cosmetics	Campaign	
	
Deadline	
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Create	creative	assets	 Create	creative	assets	such	as:	
• 	social	media	graphics		
• product	photos	
• 	website	banners	
• 	email	newsletter	designs	for	the	

Halloween	makeup	line	
• new	product	offerings	
• updated	packaging	

August	1	–	15,	
2023	

Create	copy	
	

Test	marketing	materials	including:	
• website	
• social	media	ads	
• in-store	displays	
• newsletter	email	

August	16	–	31,	
2023	

Launch	campaign	 Launch	the	Halloween	makeup	line	on	e.f.f ’s	
website	and	in	select	retail	stores.	

October	1,	
2023	

Monitor	campaign	 Analyze	the	effectiveness	of	the	campaign	
through	metrics	such	as:	

• running	UVPMs	
• sales	Xigures	
• 	customer	reviews/feedback	
• social	media	engagement	

Make	adjustments	if	necessary.	

October	2	–	19,	
2023	

Evaluate	campaign	 Evaluate	the	overall	success	of	the	
campaign	and	conduct	post-campaign	
analysis.	Identify	areas	that	performed	well	
and	areas	that	require	improvement	for	
future	campaigns.	

October	19	–	
31,	2023	

	
	
	 Sun	 Mon.	 Tue.	 Wed.	 Thur.	 Fri.	 Sat.	

Week	
1	

	 Teaser	image		 	 Teaser	
Graphic	

	 Teaser	Video	 	

Week	
2	

	 Post	Behind-
the-scenes	
look	at	
Halloween	
makeup	line	

	 Create	Blog	
article	on	
Companies	
website	

	 Post	
Collaboration	
with	beauty	
inXluencer	on	
Instagram	using	
e.l.f.	Cosmetics	
products		
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Week	
3	

	 Advertise	
launch	on	all	
social	media	
platforms,	
including	
links	

	 Go	Live	
featuring	a	
Q&A	with	head	
of	product	line	
on	on	
Instagram	
stories,	
answering	
customer	
questions	
about	the	
Halloween	
makeup	line	
and	new	
products	

	 Create	a	themed	
Instagram	story	
highlight	to	
showcase	all	the	
Halloween	
makeup	line	
products	and	
provide	makeup	
tutorials	and	
inspiration	
	

	

Week	
4	

	 Post	
Instagram	
Story	of		
multiple	
TikTok	
videos	of	
viral	
products	in	
Halloween	
Makeup	line	

	 Reel	with	
Beauty	
inXluencer		

	 Graphic	with	link	
to	store	

	

Week	
5	

	 Image	Post	
on	feed		

	 Post	giveaway	
instructions	
and	details	

	 Post	Instagram	
Story	of		multiple	
TikTok	videos	of	
viral	products	in	
Halloween	
Makeup	line	

	

	
Example Copy and Media Assets 
Example	#1:	Get	ready	to	trick	or	treat	yourself	with	our	daring	and	pigment-packed	
Halloween	makeup	line!	👻🎃	Stay	tuned	for	the	drop...you	won't	want	to	miss	out	🕸	
#e.l.f.cosmetics	#halloweendrop	#beautybitesback	
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Example	#2:		From	bold	lip	colors	to	striking	eye	shadows,	get	'boo'ed	up'	with	our	latest	
kit	is	going	to	give	you	all	the	feels	this	season	👻🧡.	Stay	tuned	for	the	drop...you	won't	
want	to	miss	it!	🎃	#e.l.f.cosmetics	#boodupkit	#fallvibes	
	

	
	
Example	#3:	Calling	all	Halloween	enthusiasts!	🎃	Get	ready	to	haunt	your	makeup	routine	
with	our	'All	Boo'ed	Up'	Kit!	👻	From	spine-chilling	lip	colors	to	mesmerizing	eye	shadows,	
this	kit	is	a	must-have	for	spooky	season.	Stay	tuned	for	the	drop...it's	going	to	be	eerily	
good!	🕷	#e.l.f.cosmetics	#boodupkit	#spookyszn	
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FOR IMMEDIATE RELEASE 
Oct. 5, 2023 

 
e.l.f. Cosmetics has brewed up an enchanting collaboration with 

Halloween Queen, Dua Lipa 

OAKLAND,	Calif.,	Oct.	5,	2023	–	e.l.f.	Cosmetics	has	announced	a	partnership	with	pop	
sensation	Dua	Lipa	for	the	upcoming	launch	of	her	highly	anticipated	'Daytime	Nightmare'	
collection	on	Oct.	31,	2023.	With	Halloween	just	around	the	corner,	this	collaboration	
presents	a	diverse	range	of	lip	products	and	eyeshadows	that	capture	the	spooky	essence	
of	the	season.	

The	'Daytime	Nightmares'	line	boasts	a	captivating	array	of	cosmetic	offerings,	including	
velvety	blood-red	lipsticks,	lip	liners	packaged	in	black	spiderweb	motifs,	and	vampire-
inspired	eyeshadows.	These	products	aim	to	awaken	one's	inner	ghost	and	cater	to	
individuals	of	all	shades	and	skin	tones	who	wish	to	fully	embrace	the	Halloween	spirit.	

“Halloween	is	my	favorite	holiday,”	says	Dua	Lipa,	the	three-time	Grammy-winning	singer.	
“It	allows	us	to	unleash	our	inner	demons	and	embrace	creativity,	individuality,	and	all	
things	spooky.	This	collaboration	with	e.l.f.	cosmetics	embraces	everything	I’ve	come	to	
associate	with	Halloween.	It’s	bold,	fun	and	ultimately	spooky”		
	

	

Additionally,	e.l.f.	Cosmetics	will	be	providing	exclusive	Halloween	makeup	tutorials	with	
Dua	Lipa,	offering	insights	into	her	secrets	to	achieving	a	hauntingly	beautiful	look.	We	



 

 

 

29	

invite	you	to	seize	the	opportunity	and	be	a	part	of	this	fabulous	makeup	launch	that	
epitomizes	the	spine-tingling	allure	of	Halloween.	

"Get	ready	to	scream	with	delight!	e.l.f.	Cosmetics	has	joined	forces	with	none	other	than	
the	queen	of	pop,	Dua	Lipa,	for	a	chilling	Halloween	collaboration,"	announced	Rex	Chou,	
Director	of	Brand	Marketing	at	e.l.f.	Beauty.	"Prepare	to	be	thrilled	as	we	bring	you	a	range	
of	ghoulishly	glamorous	products	that	not	only	promise	to	leave	you	awestruck	but	also	
perfectly	embody	the	mysterious	and	macabre	spirit	of	Halloween.	This	exclusive	collection	
is	bound	to	send	shivers	down	your	spine!"	

The	‘Daytime	Nightmare’	line	will	be	available	for	purchase	through	both	the	e.l.f.	
Cosmetics	website	and	Dua	Lipa’s	website.	The	collection	will	be	available	for	pre-order	
exclusively	on	ulta	besties	starting	from	Oct.	29,	with	in-store	purchases	commencing	from	
Oct.	31,	2023.	Don't	miss	out	on	this	captivating	opportunity	to	delve	into	the	world	of	
hauntingly	beautiful	makeup	that	is	sure	to	give	you	goosebumps!	

About Dua Lipa: 

	

Dua	Lipa	is	a	spellbinding	singer-songwriter	who	has	cast	an	enchanting	spell	on	the	music	
industry	with	her	magical	brand	of	pop	music.	Her	two	studio	albums	are	bewitchingly	
brilliant,	featuring	spellbinding	hits	like	“Levitating,”	“Don't	Start	Now,”	and	“Physical.”	Dua	
Lipa's	otherworldly	talent	has	earned	her	a	Grammy	and	several	Brit	Awards,	cementing	
her	place	as	the	queen	of	Halloween	anthems.	

About	e.l.f.	Beauty	
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e.l.f.	Beauty,	Inc.	builds	brands	designed	to	disrupt	industry	norms,	shape	culture	and	
connect	communities	through	positivity,	inclusivity	and	accessibility.	Our	deep	
commitment	to	clean,	cruelty-free	beauty	at	an	incredible	value	has	fueled	the	success	of	
our	flagship	brand	e.l.f.	Cosmetics	since	2004	and	driven	our	portfolio	expansion.	Today,	
our	multi-brand	portfolio	includes	e.l.f.	Cosmetics,	e.l.f.	SKIN,	pioneering	clean-beauty	
brand	Well	People	and	Keys	Soulcare,	a	groundbreaking	lifestyle	beauty	brand	created	with	
Alicia	Keys.	Our	family	of	brands	is	available	online	and	across	leading	beauty,	mass	market	
and	specialty	retailers	in	the	U.S.,	and	has	a	growing	international	presence.	

Learn	more	by	visiting	https://investor.elfbeauty.com.	

Media Contacts	

e.l.f.	Cosmetics	Assistant	Marketing	Manager	
Gracie	Hardy	
gracieh@elfbeauty.com	

 

https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Finvestor.elfbeauty.com&esheet=53559397&newsitemid=20230921687599&lan=en-US&anchor=https%3A%2F%2Finvestor.elfbeauty.com&index=4&md5=8fe8da40d36b1883bda03a690fb01f52
mailto:gracieh@elfbeauty.com
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FROM: Gracie Hardy 
 

TO: Emma	Lord,	Senior	Writer	@	Business	wire	BuzzFeed 
 

SUBJECT:	Dua Lipa's x e.l.f. Cosmetics Collaboration — A Perfect Kickoff 
for Halloween 
  
Hi	Emma	Lord,		
	
As	an	expert	in	recommending	must-have	items,	e.l.f.	Cosmetics	is	thrilled	to	present	to	you	
our	highly	anticipate	Halloween	launch.		
	
In	an	exculsive	collaboration	with	renowned	pop	sensation	Dua	Lipa,	we	are	proud	to	
introduce	her	makeup	line	‘Daytime	Nightmares,'	set	to	be	released	on	Oct.	31,	2023.	Our	
team	worked	closely	with	Dua	Lipa	to	develop	a	collection	that	featured	a	range	of	spine-
chilling	hues	that	could	be	worn	by	all	skin	tones,	including	black	spiderweb	packaged	lip	
liners,	velvety	vampiric	lipsticks,	and	hauntingly	beautiful	eyeshadows	packaged	with	
vampire	motifs.		
	
From	your	history	reporting…	we	would	love	for	you	to	review	and	feature	these	items,	as	
we	believe	they	would	greatly	resonate	with	your	audience.	We	look	forward	to	discussing	
this	opportunity	further.	
	
All	the	best,		
Gracie	Hardy	
e.l.f.	Assistant	Marketing	Manager	
Web:	https://www.elfcosmetics.com	|	Insta:	@elfcosmetics	
	

 

 

 
  

https://www.elfcosmetics.com/
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JOURNALIST PROFILE 
Emma	Lord	is	an	experienced	journalist	at	BuzzFeed	with	a	strong	background	in	Arts,	
Entertainment,	Business,	Finance,	and	Fashion	industries.	With	her	profound	
understanding	of	these	Xields,	she	crafts	engaging	and	relatable	content	that	resonates	with	
readers.	VeriXied	by	BuzzFeed,	she	maintains	a	high	level	of	credibility	and	professionalism.	
Although	some	recommended	products	may	have	been	provided	as	samples,	it's	important	
to	note	that	they	were	independently	selected	by	the	editorial	team.	BuzzFeed	and	its	
publishing	partners	may	receive	a	share	of	sales	or	compensation	through	the	links	on	the	
page,	as	stated	in	the	disclosure.	Lord's	articles	primarily	focus	on	offering	
recommendations	for	a	wide	range	of	products,	employing	a	light	and	casual	tone	to	appeal	
to	readers.	Her	versatile	expertise	and	ability	to	provide	valuable	insights	make	her	an	
excellent	collaborator.	With	her	journalistic	prowess,	attention	to	detail,	and	engaging	
writing	style,	Lord	proves	to	be	a	reliable	and	compelling	journalist	worth	collaborating	
with.	

1. Lazy	But	Fabulous:	24	Must-Have	Items	For	Looking	Effortlessly	Fire	
2. 47	TikTok	Products	So	Helpful	You’ll	Want	To	Kiss	Them	On	Their	Little	Foreheads	
3. 34	Affordable,	TikTok-	Famous	Beauty	Products	

 
AIM OF THE INTERVIEW 
E.L.F	cosmetics	wants	to	Jennifer	Hussein,	who	works	at	Allure	Magazine,	to	cover	the	
partnership	between	e.l.f	Cosmetics	and	Dua	Lipa	for	the	launch	of	her	exclusive	makeup	
line	'Daytime	Nightmares'	on	Halloween	in	2024.	The	overall	goal	of	the	interview	is	to	
create	buzz	and	generate	interest	about	the	upcoming	'Daytime	Nightmare'	collection	in	
partnership	with	Dua	Lipa,	while	also	highlighting	the	charitable	aspect	of	the	collaboration	
and	providing	more	information	about	the	collection	and	its	products.	
	
TALKING POINTS 

1. More	information	on	the	Daytime	Nightmare	collection.	What	inspired	the	
collection?	The	color	choices	and	the	products	

• Supporting	fact:	The	Daytime	Nightmare	collection	includes	blood-red	lipsticks,	
spiderweb	packaged	lip	liners,	and	highly	pigmented	vampire	packaged	
eyeshadows.	

2. How	the	partnership	between	e.l.f.	Cosmetics	and	Dua	Lipa	came	about	
• Supporting	fact:	e.l.f.	Cosmetics	announced	a	partnership	with	Dua	Lipa	for	the	

launch	of	the	'Daytime	Nightmare'	collection	in	October	2023.	
3. Explain	the	Global	Breast	Cancer	Initiative	and	why	e.l.f.	Cosmetics	decided	to	

donate	80%	of	the	proceeds	to	this	cause.	
4. Supporting	fact:	e.l.f.	Cosmetics	decided	to	donate	80%	of	the	proceeds	from	the	

'Daytime	Nightmare'	collection	to	the	Global	Breast	Cancer	Initiative	as	part	of	their	

https://www.buzzfeed.com/emmalord9/lazy-but-fabulous-must-have-items-for-looking
https://www.buzzfeed.com/emmalord9/tiktok-products-kiss-forehead
https://www.buzzfeed.com/emmalord9/affordable-tiktok-famous-beauty-products
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commitment	to	charitable	causes,	speciXically	during	Breast	Cancer	Awareness	
Month.	

5. What	consumers	can	expect	from	Dua	Lipa’s	exclusive	Halloween	makeup	tutorials?		
• Supporting	fact:	Dua	Lipa	will	be	offering	a	tutorial	on	how	to	create	a	hauntingly	

beautiful	look	using	the	'Daytime	Nightmare'	collection	in	her	exclusive	Halloween	
makeup	tutorials.	

TIPS 
• Stay	on	message	and	focus	on	promoting	the	new	'Daytime	Nightmare'	collection	

and	its	unique	features.	
• Be	prepared	to	discuss	e.l.f.	Cosmetics'	commitment	to	charitable	causes	and	the	

speciXic	goals	of	the	Global	Breast	Cancer	Initiative.	
• Avoid	speaking	off	the	record	or	sharing	any	information	that	has	not	been	approved	

for	public	release.		
 
DIFFICULT QUESTIONS 
Dif_icult	Question:	Can	you	speak	to	any	criticism	or	pushback	the	partnership	with	Dua	
Lipa	has	received	from	those	who	may	feel	she	is	not	qualiXied	to	promote	breast	cancer	
awareness	and	prevention?	
	
Example	Answer:		"It's	an	unfortunate	reality	that	breast	cancer	affects	countless	
individuals	across	all	walks	of	life.	That's	why	Dua	Lipa's	involvement	in	promoting	breast	
cancer	prevention	is	incredibly	valuable	to	us,	as	it	helps	raise	awareness	and	hopefully	
reduce	the	impact	of	this	disease.	By	leveraging	her	status	as	a	high-proXile	celebrity,	Dua	
Lipa	is	able	to	use	her	platform	for	social	good,	making	her	an	excellent	partner	for	the	
Global	Breast	Cancer	Initiative.	Additionally,	e.l.f.	Cosmetics	recognizes	the	signiXicance	of	
normalizing	and	promoting	breast	cancer	awareness	in	all	communities,	and	we	are	proud	
to	support	this	cause.	Together,	we	believe	that	this	collaboration	will	play	a	crucial	role	in	
spreading	awareness	about	breast	cancer	prevention	and	early	detection,	ultimately	aiding	
in	saving	lives.”	
https://www.linkedin.com/in/emma-lord-bb5a7058	
	 	

https://www.linkedin.com/in/emma-lord-bb5a7058
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SPEECH INTRODUCTION 
Hey,	fellow	beauty	enthusiasts!	How	are	you	all	feeling	today?	Energized?	Excited?	
Nervous?	I	know	I	am!	My	name	is	Sam	Villa,	and	I	am	the	co-founder	and	chief	creative	
ofXicer	of	Premiere	Orlando.	But	enough	about	me,	let's	get	to	the	real	reason	why	we're	all	
here.	
	
I	am	thrilled	to	introduce	a	man	who	needs	no	introduction,	but	I'm	going	to	give	him	one	
anyway,	because,	let's	be	honest,	he	deserves	a	proper	introduction.	Rex	Chou	is	the	
Director	of	Brand	Marketing	at	e.l.f.	Cosmetics,	and	he	has	revolutionized	the	cosmetic	
industry,	making	a	lasting	impact	on	the	beauty	world.	You	can	Xind	his	exceptional	work	in	
magazines,	on	social	media,	and	just	about	everywhere	else.	Today,	he's	here	to	share	his	
vision	for	the	future	of	e.l.f.	Cosmetics	-	a	true	force	to	be	reckoned	with	in	the	coming	
years.	
	
So,	without	further	ado,	let's	give	a	warm	welcome	to	the	one	and	only	Rex	Chou.	Rex,	take	
it	away!	
 

KEYNOTE SPEECH SCRIPT 
Ladies	and	gentlemen,	esteemed	guests,	and	fellow	beauty	enthusiasts,	I	am	honored	to	be	
standing	before	you	today	at	this	prestigious	event,	Premiere	Orlando.	As	representatives	of	
e.l.f.	Cosmetics,	we	Xirmly	believe	that	the	beauty	industry	encompasses	more	than	just	
makeup;	it's	a	platform	for	support,	unity,	and	empowerment	within	our	community.	And	
today,	I	am	delighted	to	share	with	you	an	exciting	announcement—the	launch	of	our	
highly-anticipated	collaboration	with	none	other	than	the	queen	of	Halloween	herself,	Dua	
Lipa.	
	
We	proudly	present	to	you	the	'Daytime	Nightmare'	collection—an	exquisite	range	of	
velvety	lip	products	and	captivating	eyeshadows	that	are	speciXically	designed	to	elevate	
your	Halloween	look	to	new	heights.	And	here's	the	best	part:	80%	of	the	proceeds	
generated	from	this	remarkable	collection	will	be	dedicated	to	supporting	the	Global	Breast	
Cancer	Initiative,	an	organization	that	empowers	women,	creates	opportunities,	and	
delivers	crucial	care	to	those	in	need.	
	



 

 

 

36	

At	e.l.f.	Cosmetics,	giving	back	to	our	community	lies	at	the	core	of	our	values.	We	
wholeheartedly	stand	by	our	commitment	to	supporting	organizations	that	make	a	tangible	
difference	in	the	lives	of	women	around	the	world.	By	partnering	with	Dua	Lipa,	a	
prominent	Xigure	in	both	the	beauty	and	music	industries,	we	aim	to	create	a	collection	that	
not	only	captures	the	spooky	essence	of	Halloween	but	also	raises	awareness	and	promotes	
the	Global	Breast	Cancer	Initiative's	invaluable	work.	
	
But	let	me	take	a	moment	to	introduce	ourselves	properly.	For	those	of	you	who	may	be	
unfamiliar	with	e.l.f.	Cosmetics,	we	are	a	company	dedicated	to	creating	makeup	products	
that	are	accessible,	affordable,	and	inclusive	to	all.	We	recognize	the	importance	of	offering	
high-quality	cosmetics	that	complement	diverse	beauty	needs.	Our	passion	extends	beyond	
mere	makeup—we	are	driven	by	the	desire	to	foster	a	sense	of	unity,	conXidence,	and	self-
expression	within	our	community.	
	
Now,	as	we	unveil	the	'Daytime	Nightmare'	collection,	it	Xills	me	with	joy	to	announce	that	
this	remarkable	line	of	products	will	be	available	as	part	of	the	makeup	kits	at	Premiere	
Orlando	2024.	We	understand	the	challenges	beauty	professionals	face	in	growing	their	
businesses,	which	is	why	we	are	committed	to	providing	you	with	the	best	tools	and	
products	to	thrive	within	this	ever-evolving	industry.	
	
Premiere	Orlando	stands	as	a	beacon	for	beauty	professionals—an	event	that	facilitates	
connection,	learning,	and	growth.	Allow	us	to	seamlessly	intertwine	our	collaboration	with	
the	overarching	theme	of	this	conference.	The	'Daytime	Nightmare'	collection	prizes	
empowerment,	inspiration,	and	authenticity—a	true	celebration	of	our	industry's	creativity	
and	resilience.	Through	this	partnership,	we	hope	to	not	only	capture	your	imagination	
with	stunning	makeup	but	also	contribute	to	the	vital	cause	of	raising	awareness	for	the	
Global	Breast	Cancer	Initiative.	
	
I	extend	my	deepest	gratitude	to	all	of	you	for	giving	me	the	opportunity	to	showcase	our	
latest	collaboration	today.	Rest	assured,	we	eagerly	anticipate	witnessing	the	stunning	
transformations	that	Dua	Lipa's	collection	will	inspire	at	Premiere	Orlando	2024.	Let	us	
pledge	to	continue	uplifting	and	empowering	one	another	within	this	beautiful	industry	
that	unites	us.	Thank	you	all,	and	may	this	event	be	a	catalyst	for	boundless	possibilities	
and	positive	change.	
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EXCERPT: 
Looking	for	the	ultimate	stocking	stuffer?	e.l.f.	Cosmetics'	holiday	collection	has	you	
covered!	Achieve	a	Xlawless	red	lip	and	a	perfect	holiday	transformation	with	their	wide	
range	of	products.	From	gift	sets	to	budget-friendly	options	under	$15,	e.l.f.	Cosmetics	has	
something	for	everyone.	Don't	miss	out	on	this	detailed	breakdown	of	their	fantastic	
offerings	for	a	makeup-Xilled	holiday	season.	Happy	reading	and	shopping!	
 
TAGS & KEY WORDS: 
1.	Holiday	makeup	gifts	
2.	Stocking	stuffers	
3.	e.l.f.	Cosmetics	holiday	collection	
4.	Flawless	makeup	transformation	
5.	Affordable	beauty	products	
	
I	carefully	selected	these	keywords	and	topics	by	analyzing	their	popularity	during	the	
holiday	season.	Google	Trends	revealed	that	holiday	makeup	gifts	and	stocking	stuffers	are	
highly	searched	terms,	conXirming	their	relevance	for	attracting	trafXic	to	our	owned	
channels.	The	inclusion	of	the	e.l.f.	Cosmetics	holiday	collection	enhances	the	appeal	as	it	is	
a	reputable	brand	renowned	for	its	much-anticipated	holiday	releases.	Additionally,	by	
incorporating	the	idea	of	a	Xlawless	makeup	transformation	and	affordable	beauty	
products,	we	tap	into	people's	aspirations	for	professional	beauty	guidance	and	cost-
effective	options,	often	sought	after	during	the	festive	period.	
	
BULLETED LIST: 
-	No	Regrets	lipstick	in	bright	red	
-	Halo	Glow	powder	puff	
-	Putty	blush	in	the	shade	Caribbean	
-	Professional-quality	brush	and	sponge	gift	set	
-	Skincare	kit	with	hydrating	face	cream,	booster	drops,	and	face	primer	
-	Jennifer	Coolidge	collaboration	set	with	satin	lipstick,	lip	plumping	gloss,	and	lip	liner	
-	Power	Grip	primer	
-	Stay	All	Night	Micro	Fine	Setting	Spray	
-	Lash	'n	Roll	Mascara	
-	"Glow	Up	with	Me"	beauty	kit	featuring	Power	Grip	Primer,	Halo	Glow	Blush	Beauty	Wand,	
Halo	Glow	Filter,	Bite	Size	Eyeshadow,	Lip	Lacquer,	and	Clear	&	Brow	Lash	Mascara.	
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10 MUST-HAVE STOCKING STUFFERS 

TO TRANSFORM YOUR HOLIDAY LOOK 
 

 
 
'Tis	the	season	to	elevate	your	holiday	look,	and	the	key	to	achieving	that	perfect	
transformation	lies	in	the	choice	of	stocking	stuffers.		
	
With	a	Xlawless	red	lip	and	a	set	of	high-quality	makeup	brushes,	your	seasonal	appearance	
will	be	nothing	short	of	stunning.	e.l.f.	Cosmetics	features	exclusive	gift	sets,	products	under	
$15,	and	holy-grail	gifts	at	an	affordable	price.	This	way,	you	can	look	your	best	without	
breaking	the	bank	for	your	favorite	Holiday.	
	
Give	into	your	desires	and	curate	the	ultimate	Santa	Claus	wish	list	all	from	e.l.f.,	you	hold	
the	secret	to	unlocking	a	magical	holiday	makeover.	
	
1. O FACE SATIN LIPSTICK: NO REGRETS - BLUE RED $9	
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The	ideal	red	lipstick	for	the	Christmas	season	is	available	and	e.l.f.	has	got	you	covered!	
Their	No	Regrets	lipstick	comes	in	a	striking	bright	red	shade,	offering	a	long-lasting	
formula	that	glides	on	Xlawlessly.		
	
But	that's	not	all	-	this	lipstick	is	specially	crafted	to	nourish	your	lips,	making	it	an	ideal	
stocking	stuffer	for	those	with	dry	lip	concerns.	With	a	single	swipe	of	this	satiny,	bold	color	
it	will	take	your	O	FACE	game	to	the	next	level.		
 
 
2. HALO GLOW POWDER PUFF - $4	

 
 
Upgrade	your	beauty	routine	by	saying	goodbye	to	your	old,	bacteria-Xilled	beauty	blender.	
This	holiday	season,	ask	Santa	for	the	Halo	Glow	Powder	Puff	instead.		
	
Experience	a	Xlawless	application	that	will	leave	your	loose	or	pressed	powders	looking	like	
they've	been	Xiltered.	Unlike	traditional	puffs,	this	innovative	tool	doesn't	absorb	all	your	
product,	ensuring	an	airbrushed	Xinish.	Designed	to	Xit	all	contours	of	your	face,	it's	also	
conveniently	machine	washable,	guaranteeing	long-lasting	use.		
	
Add	this	elf-tastic	product	to	your	wish	list,	and	Santa	will	thank	you	for	it!	

https://www.elfcosmetics.com/o-face-satin-lipstick/81781.html
https://www.elfcosmetics.com/halo-glow-powder-puff/29851.html
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3. PUTTY BLUSH: CARIBBEAN - $7	

 

 
Sleigh	your	makeup	game	this	season	with	e.l.f.'s	fabulous	Putty	Blush	in	the	shade	
Caribbean.	This	highly	sought-after	product	has	taken	the	beauty	world	by	storm,	thanks	to	
its	viral	popularity.	Prepare	to	dazzle	with	the	mistletoe	glow	it	provides,	while	
experiencing	the	lightweight	formula	that	effortlessly	melts	into	your	skin.	
	
Infused	with	nourishing	argan	oil	and	vitamin	E,	this	blush	delivers	a	stunning	Xlush	of	color	
that	enhances	your	natural	beauty.	Regardless	of	your	skin	type	-	normal,	oily,	dry,	or	
combination	-	e.l.f.'s	putty	blush	is	suitable	for	all.	This	makes	it	the	perfect	stocking	stuffer,	
seamlessly	Xitting	into	your	existing	beauty	collection	and	taking	up	minimal	space.	
	
Get	your	hands	on	this	incredible	blush	and	achieve	a	Xlawless	complexion	with	ease.	
 
4. SNOW GLOBE BLEND & BRUSH GIFT SET - $15	

	

https://www.elfcosmetics.com/putty-blush/81622.html
https://www.elfcosmetics.com/putty-blush/81622.html
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As	beauty	enthusiasts,	we	all	have	our	go-to	brushes	that	work	their	magic	on	our	eyes,	lips,	
and	face.	However,	this	incredible	Snow	Globe	Blend	&	Brush	Gift	Set	is	deXinitely	a	must-
have	addition	to	your	stocking	stuffers.	
	
Designed	with	professional-quality	brushes	and	sponges,	this	gift	set	boasts	100%	
synthetic	materials.	Not	only	do	these	tools	deliver	impeccable	results,	but	they	also	feature	
a	stunning	metallic-like	Xinish	on	the	handles,	providing	a	touch	of	uniqueness	to	your	
beauty	routine.		
	
Inside	the	set,	you'll	Xind	a	duo	brush,	a	total	face	sponge,	a	camo	concealer	sponge,	an	
eyebrow	duo	brush,	a	Xluffy	eye	blender	brush,	and	an	eyeshadow	"C"	brush	-	everything	
you	need	to	make	your	holiday	season	even	more	merry.	
	
Don't	miss	out	on	this	amazing	gift	set	that	will	undoubtedly	elevate	your	makeup	routine.	
Embrace	the	joy	of	Xlawless	beauty	and	treat	yourself	or	your	loved	ones	to	this	remarkable	
collection.	
 
5. UNDER THE MISTLETOE MOISTURIZING KIT - $16	

 

 
 
Flawless	makeup	looks	are	made	possible	by	a	well-executed	skin	prep	routine.	If	you've	
been	eager	to	step	up	your	skincare	game,	e.l.f.	has	a	great	selection	of	products	to	help	you	
get	started	this	holiday	season.	
	
This	Under	the	Mistletoe	Moisturizing	Kit	includes	all	the	essential	products	you'll	need	and	
grow	to	love:	a	hydrating	face	cream,	booster	drops,	and	a	hydrating	face	primer.	With	their	
skin-loving	ingredients,	it's	no	surprise	that	Santa's	little	elves	are	busy	wrapping	these	
stocking	stuffers	as	we	speak.	

https://www.elfcosmetics.com/snow-globe-blend-and-brush-gift-set/70982.html
https://www.elfcosmetics.com/snow-globe-blend-and-brush-gift-set/70982.html
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This	luxury	skincare	set	is	a	steal,	offering	ingredients	that	skincare	enthusiasts	have	been	
raving	about:	hyaluronic	acid,	niacinamide,	squalene,	and	vitamin	E.	Individually,	each	of	
these	products	has	Xlaws,	but	when	combined	like	a	group	of	reindeer,	they	leave	you	
feeling	jolly	and	rejuvenated.	
 
6. e.l.f. X JENNIFER COOLIDGE DIRTY PILLOW LIP KIT - $25	

 

 
If	you	missed	out	on	purchasing	the	Jennifer	Coolidge	collaboration	with	e.l.f.,	then	you're	in	
for	a	treat	with	this	stocking	stuffer!	This	set,	featuring	pout-plumping	essentials,	is	bound	
to	become	one	of	your	all-time	favorites.	
	
With	an	iconic	touch,	this	trio	offers	a	satin	lipstick,	lip	plumping	gloss,	cream	glide	lip	liner,	
and	even	a	handy	mirror.	These	products	come	in	the	perfect	rosy	pink	shade	that	
complements	all	skin	tones	Xlawlessly.	
	
JC	herself	believes	that	"lips	are	the	mirror	to	your	soul,"	and	this	collection	certainly	
reXlects	that	sentiment.	
 
7. POWER GRIP PRIMER - $10	

https://www.elfcosmetics.com/elf-x-jennifer-coolidge-dirty-pillows-lip-kit/85220UK.html
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The	Power	Grip	Primer	is	an	affordable	alternative	to	the	high-end	primer,	offering	the	
same	quality	at	a	more	budget-friendly	price.	This	primer	is	especially	ideal	for	the	holiday	
season	as	it	ensures	that	your	makeup	lasts	longer	than	ever	before.	
	
The	gel-based	formula	of	this	primer	not	only	provides	hydration	to	your	skin	but	also	
eliminates	any	sticky	feeling	on	your	face.	It	effectively	grips	onto	any	makeup	product,	
allowing	it	to	stay	in	place	throughout	the	day,	while	also	providing	a	beautiful	dewy	Xinish.	
	
With	its	unbeatable	combination	of	quality	and	affordability,	the	Power	Grip	primer	is	a	
must-have	for	any	makeup	enthusiast.	Enhance	your	holiday	looks	and	enjoy	long-lasting	
makeup	with	this	incredible	primer.	
 
8. STAY ALL NIGHT MICRO-FINE SETTING MIST - $10	

 

 

https://www.elfcosmetics.com/power-grip-primer/82846.html
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There	are	numerous	setting	sprays	available	in	the	market,	however,	e.l.f.	offers	one	of	the	
best	options.	Their	Stay	All	Night	Micro	Fine	Setting	Spray	is	not	only	exceptionally	
packaged	for	the	holiday	season	but	also	boasts	a	long-lasting	duration	of	up	to	16	hours.	
	
From	one	holiday	party	to	the	next,	having	this	setting	spray	as	a	stocking	stuffer	is	your	
ultimate	choice.	
	
This	setting	spray	provides	the	perfect	mist	that	doesn't	leave	your	face	feeling	saturated,	
but	rather	adequately	rehydrates	your	makeup.	It	effectively	secures	your	holiday	looks	in	
place	while	ensuring	you	feel	refreshed,	thanks	to	the	inclusion	of	cucumber	fruit	and	green	
tea	leaf	extract.	
 
9. LASH ‘N ROLL MASCARA - $6	

 

 
 
The	"e"	in	e.l.f.	stands	for	Eyes!	Let's	walk	into	the	holiday	season	with	long,	beautiful	lashes	
that	catch	all	the	beautiful	white	snow.	
	
The	Lash	'n	Roll	Mascara	gives	your	lashes	the	maximum	volume	lift	you've	been	wishing	
for.	The	double-sided	brush	separates	and	curls	your	lashes	simultaneously.	This	mascara	
formula	is	smudge-proof,	which	is	handy	after	crying	when	you	unwrapped	your	favorite	
e.l.f.	present	ever!	
 
10. GLOW UP WITH ME - $42	

 

https://www.elfcosmetics.com/stay-all-night-microfine-setting-mist/82805.html
https://www.elfcosmetics.com/lash-n-roll-mascara/83071.html
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Last	but	certainly	not	least!	This	all-in-one	kit	is	sure	to	leave	your	beauty	heart	aglow	with	
a	Christmas	red	hue.	
	
The	"Glow	Up	with	Me"	beauty	kit	is	a	customizable	6-product	set	that	caters	to	any	skin	
type.	It	includes	all	of	the	most	highly	praised	products	at	a	fraction	of	their	individual	
prices.	This	bundle	is	everything	your	eyes,	lips,	and	face	could	ever	dream	of.	
	
Packed	with	six	essential	beauty	products,	this	ultimate	makeup	bundle	will	help	you	
achieve	a	glamorous	look	that's	perfect	for	capturing	stunning	selXies	while	pledging	your	
favorite	sorority.	Here's	what's	included:	Power	Grip	Primer,	Halo	Glow	Blush	Beauty	Wand,	
Halo	Glow	Filter,	Bite	Size	Eyeshadow,	Lip	Lacquer,	and	Clear	&	Brow	Lash	Mascara.	
 

BONUS: GLOW ALL OUT -  HALO GLOW BUNDLE $53	
 

 
	
Because	we	all	adore	Christmas	so	much,	I	thought	it'd	be	delightful	to	include	a	little	bonus	
kit	that	e.l.f.	offers,	perfect	for	the	holiday	season.	
	

https://www.elfcosmetics.com/glow-up-with-me/700215.html
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Introducing	the	Glow	All	Out	–	Halo	Glow	Bundle,	featuring	six	of	e.l.f.'s	radiant	makeup	
products.	You	can	either	wrap	them	up	and	place	them	under	your	tree	or	individually	wrap	
them	and	pop	them	in	your	stocking.	This	bundle	is	fully	customizable,	allowing	you	to	
select	the	shade	that	suits	your	skin	tone	best.	
	
This	marvelous	bundle	includes	the	Halo	Glow	Liquid	Filter,	the	Halo	Glow	Contour	Beauty	
Wand,	the	Halo	Glow	Blush	Beauty	Wand,	the	Halo	Glow	Setting	Powder,	and	lastly,	the	Halo	
Glow	Powder	Puff.	
	
Whether	you	wear	these	products	alone	for	an	all-over	luminous	skin	effect,	mix	them	with	
your	foundation	for	a	lit-from-within	glow,	or	sculpt	your	complexion	with	the	Halo	Glow	
Contour	Beauty	Wand,	you'll	look	radiant	and	festive.		
	
Incorporating	these	luminous	products	into	your	holiday	stocking	stuffers	will	surely	make	
your	skin	glow	with	the	spirit	of	Christmas. 
  

https://www.elfcosmetics.com/glow-all-out--halo-glow-bundle/700211.html
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Title: e.l.f. Cares: Supporting 
LGBTQ+ Youth - Make a 
Difference Today  
Organization: e.l.f. Cares  
Length: 60	seconds	
Air	dates:		Dec.	1	–	Dec.	25,	2023	
 

FOR MORE INFORMATION 
Gracie	Hardy,	PR	Manager	
gjhardy@asu.edu 

SFX:	[soft	music	slows	fades	in]	
	

	

Announcer	(Gracie):	 What	if	I	told	you	that	your	simple	act	of	
kindness	could	change	a	young	person's	life	
forever?	Well,	it	can!	With	just	a	click	of	a	
button,	you	can	make	a	difference.	

SFX:	[Closing	door]	
	

	

Announcer	(Gracie):	 At	E.L.F	CARES,	have	raised	$100,000	for	
the	It	Gets	Better	Project,	supporting	
LGBTQ+	youth	worldwide.	And	it's	all	
thanks	to	you!	
	

SFX:	[SOMEONE	SITING	DOWN	IN	A	CHAIR	
AS	IT	MOVES]	
	

	

Person	1	(Testimonial):	 This	project	has	helped	me	gain	so	much	
conXidence.	It	showed	me	that	I	am	not	
alone	and	that	there	are	people	out	there	
who	love	and	support	me	for	who	I	am.	
	

Person	2	(Testimonial):	 I	am	thankful	for	the	It	Gets	Better	Project.	
It	has	given	me	hope	and	a	sense	of	
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belonging.	Now,	I	can	truly	be	myself	
without	fear	or	shame.	
	

Announcer	(Gracie):	 Their	stories	are	powerful,	and	you	can	be	
a	part	of	making	more	stories	like	these	
possible.	

SFX:	[Sound	of	a	donation	bell]	
	

	

Announcer	(Gracie):	 When	you	purchase	our	e.l.f.	Cares	
Collection,	a	portion	of	the	proceeds	will	be	
donated	to	the	It	Gets	Better	Project.	
Together,	we	can	continue	to	support	
LGBTQ+	youth	in	need.	

SFX:	[Sound	of	a	cash	register	ringing]	
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Title: Uplift & Empower: Join the 
e.l.f. Cares Movement  
Organization: e.l.f. Cares  
Length: 30	seconds	
Air	dates:		Dec.	1	–	Dec.	25,	2023 

FOR MORE INFORMATION 
Gracie	Hardy,	PR	Manager	
gjhardy@asu.edu 

 
  
Announcer	(Gracie):	 (Clear	and	engaging	tone)	Attention,	

everyone!	We	have	an	incredible	
opportunity	for	you	to	make	a	difference	in	
the	lives	of	LGBTQ+	youth.	
	

Announcer	(Gracie):cxcd	 Our	website	features	countless	youth	who	
have	shared	their	powerful	testimonials	
demonstrating	the	profound	impact	this	
project	has	had	on	their	lives.	

	 	
Announcer	(Gracie):	 But	the	work	doesn't	stop	here.	By	

purchasing	our	e.l.f.	Cares	Collection,	you	
can	show	your	support	too.	
	

Announcer	(Gracie):	 (Energetic	and	encouraging	tone)	Join	us	
on	this	journey	to	uplift	and	empower	
young	people	everywhere.	Visit	our	
website	and	be	a	part	of	the	e.l.f.	Cares	
movement.	Your	contribution	matters.	Let's	
make	a	difference	together!	

	
[End]	
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Through	the	completion	of	these	assignments,	my	passion	for	beauty	has	grown	
exponentially.	It	has	been	an	incredibly	fulXilling	experience,	and	my	favorite	aspect	of	these	
projects	is	the	opportunity	they	have	provided	to	stretch	beyond	my	comfort	zone.	Not	only	
have	I	honed	my	skills	as	a	journalist,	but	I	have	also	learned	the	intricacies	of	writing	as	a	
professional	PR	practitioner.	This	merging	of	roles	has	allowed	me	to	showcase	my	love	for	
design	and	creativity	in	my	work.	

One	notable	outcome	of	this	portfolio	is	the	ability	to	capture	the	essence	of	the	beauty	
industry	while	effectively	communicating	with	diverse	audiences.	Whether	through	
resumes,	memos,	social	media	campaigns,	or	employee	newsletters,	each	piece	in	this	
collection	highlights	my	capability	to	convey	key	messages	to	different	target	
demographics.	

Furthermore,	my	skills	in	media	relations	shine	through	the	development	of	news	releases,	
media	pitches,	and	interview	brieXing	sheets.	This	strong	foundation	in	media	relations	not	
only	showcases	my	ability	to	cultivate	relationships	with	various	media	outlets	but	also	
underlines	my	proXiciency	in	crafting	compelling	narratives.	

Another	aspect	of	this	portfolio	that	I	take	pride	in	is	my	versatility	in	creating	engaging	
content	across	various	platforms.	From	speech	scripts	and	blog	posts	to	email	blasts	and	
PSA	scripts,	my	intent	has	always	been	to	captivate	audience	attention,	effectively	convey	
brand	messaging,	and	elicit	desired	responses.	

This	comprehensive	showcase	of	my	work	demonstrates	the	breadth	of	my	skills,	creativity,	
and	dedication	to	effective	communication	and	marketing	strategies.	The	projects	
completed	within	this	portfolio,	while	part	of	a	classroom	setting,	have	provided	invaluable	
practical	experience,	equipping	me	with	the	necessary	tools	to	excel	in	a	professional	
setting.	

Overall,	this	journey	has	solidiXied	my	love	for	this	industry	and	my	commitment	to	
pursuing	a	career	in	communication	and	marketing	within	the	beauty	sector.	I	invite	you	to	
explore	the	diverse	sections	and	immerse	yourself	in	the	details	of	each	project,	witnessing	
Xirsthand	the	passion,	artistry,	and	expertise	that	I	have	poured	into	this	portfolio.	


